
How to Scale Up Your Content 
Marketing Strategy With Visuals

Part Two:
How to 
Upgrade, 
Share and 
Repurpose 
Your Content
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Why Should I Bother Creating Visuals?
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Visuals can make or break your content. There are literally 
millions of pieces of content published each day. And if 
yours doesn't stand out from the crowd, no one is going to 
read it. 
 
It's basically a known fact that, visuals help your content 
actually get read. That’s 94% more views to content with 
visuals than those without!

And almost a third of all marketers see visuals as their 
most important type of content. Last year, nearly all 
marketers admitted to using visuals in a majority of 
their content. So if you aren’t, your brand is already 
behind the curve.
 
However, only 30% of marketers actually create their 
own unique visuals, so there’s still room for your brand 
to make some waves with unique content.** 
 
Plus visuals just help people remember your content. 

Articles that contain relevant images 
on average have:

Only 10% of people will remember what 
they read three days later, however:

94% more
total views
than articles without 
any images*

65% will 
remember
if the info is paired with 
a compelling visual**
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Since Venngage was started as an infographic company, 
it seems fitting that we highlight infographics first. 

41.5%

25.7%
20.2%

14%
7.6%

Infographics

Videos/Presentations

Gifs
Data Visualizations

Stock Photos

As you can see in the graph below, 
they also are the most engaging visuals:

Infographics
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Determine the title, headers, subheaders 
and facts:

Most of the time your title and subtitle can stay the same 
on an infographic. Then you can use the headers and 
subheaders to build out the multiple sections of your 
infographic.
 
After each header or subheader, you should summarize 
the key takeaways you want in each section.

Remember these are the things that the reader NEEDS 
to know. So don’t be stingy when cutting out the content 
or rewording it. 
 
Honestly, if you have more than a sentence or two under 
each section you’re doing it wrong. And, you should probably 
should go back and try to cut some of the content out!  

Organize your information using consistent 
sections & headers:

When crafting your outline, you want to balance how 
informative the content is with how it’ll appear in an 
infographic.
 
For example, if all this stuff you’re reading now was slapped 
into an infographic, it would look crowded. The content 
would look as if it was forcefully crammed in.

Instead, if I just sum up the essence of these points into one 
sentence, then I know my reader will remember the content.
 
This will also help the designer craft something that looks 
consistent and clean. Having sections that aren’t similar will 
throw the whole infographic off.  


